Real Estate Data … Fact or Fiction

The real estate world pretty much runs on 'data'. The data is developed by real estate agents, mostly Realtors, which is then processed through the BLC/MLS systems throughout the country. Realtor.com then aggregates the data (and apparently enhances it using what appears to be market oriented, perhaps questionable, skews) and releases data reports to the media, enhancing it further with commentary as they feel appropriate. Other companies secure that data for their own publications.
Years ago, I was instrumental in developing the Indianapolis MLS System. It soon became the leading MLS System in the country and a benchmark for many others. I also assisted with the development of an MLS system at the National Association of Realtors in Chicago to distribute to mid-sized Boards of Realtors over the country. After a time, NAR sold that volunteer built system to a for profit company.
Over the years, I have continued my involvement with the improvement of our BLC/MLS System attempting to correct what I always felt to be major problems with the data.
A major problem has always been False Advertising, which is a big part of the NAR Rules of Ethics. Yet for years, agents and companies have made a point to withdraw and relist a property for sale listing several times during a contract period to cover the true days on the market to both misinform the buyer on the purchase side and misinform the potential seller for a listing presentation. I have even seen cases where a company pulls a listing one day, puts it back into the system the next day, sells it the next day and then reports 1 day on the market for a listing that may have been on the market for six months or more. People have been trained to 'ask how long the property has been on the market'. Obviously, many numbers quoted were just plain wrong.
Our BLC/MLS changed the rules first to keep companies and agents from withdrawing and then relisting (didn't work) ... agents backdated the expiration date to allow it to expire and then relist as they wished. They then prohibited backdating the expiration date (didn't work) ... agents just released the listing contract (without notifying the seller) and then relisted with the new listing date. Finally, the BLC/MLS added CDOM, cumulative days on the market, to get the situation under control. Apparently, it works somewhat for now for the agents, BUT the correct data does not appear on the Consumer Print Listing Sheet ... you must ask to see the Agent Print Sheet. You must always ask for the CDOM when viewing a listing, the DOM number means nothing. Also, companies and agents always wanted the listing to the have current year BLC/MLS number on the listing. Now, there is no such identifying number, the listing number is just a continual sequential number. Companies and agents are now withdrawing and relisting to get a higher BLC/MLS number on the listing. This is truly fraudulent advertising.
The next problem has always been Factual Data, again a NAR Rules of Ethics problem. We have always made a point to submit the listing to the seller for review and approval before we finalize the publication of the listing to our many marketing websites. We are but one of the very few that does so. Perhaps you would not be surprised at the numbers of errors on listing sheets.
How about the Selling Price to Listing Price ratio which in the past was always in the 96-97% range. That number always reflected the ratio based on the last known Listing Price. Now it is based on the Selling Price to Original Listing Price and now runs in the 88-89% range ... a big difference. For years, companies and agents have listed properties between 10-15% overpriced just to get the listing and then badger the seller into reducing the price to something more realistic.
Another problem with Factual Data has been 'pocket listings'. This occurs when a company or agent lists property but does not publish it until they have marketed it throughout their office and agent friends to determine if someone has a buyer. Improper, unethical, but still being done. Yet another is the correct publication of selling prices on properties listed and sold by the same company or agent ... there really is no way to control that event.
System Security has been a problem for the BLC/MLS and for the members who pay for the service. Unscrupulous companies and agents have just provided their access codes to other agents or friends or whomever to allow access without appropriately paying for it or just being a 'good guy'. Our Security System finally controls that issue (although it can still be done on a limited basis). Back in the day, our MLS books were distributed by companies and agents to non-agents and anyone else, sometimes for a price.
On the plus side, marketing has been enhanced by expanding the system from 1 to 12 and now 24 pictures on a listing. Archival data was extended out past 10 years although it provides limited data after a few years. This last week, I was able to convince the BLC/MLS to provide a company and agent logo and up to two QR or Tag codes on Customer print copies of listings. This will provide easier access for customers to visit the company and/or agent websites for additional information.
Behind the scenes activities continue to improve the system for the benefit of all users, both company and agent as well as the customer. Now, if we could only convince those who analyze the data to get on the same page with detailed accuracy and forget the enhancement hoo-hah.
